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Abstract: This study aims to determine the effect of adversity quotient and need for achievement on
entrepreneurial intention through entrepreneurial attitude. This study uses a quantitative approach.
The population in this study amounted to 155 people with a sample of 112 people. Sampling uses
probability sampling with proportional random sampling. Data collection was carried out by using
a questionnaire and documentation. To analyze the data, the researcher used descriptive statistical
analysis, classic assumption test, path analysis and hypothesis testing using t test and multiple tests.
The analysis shows that: (1) adversity quotient influences entrepreneurial attitude, (2) need for
achievement influences entrepreneurial attitude, (3) adversity quotient influences entrepreneurial
intention, (4) need for achievement influences entrepreneurial intention. (5) Entrepreneurial atti-
tude influences entrepreneurial intention, (6) entrepreneurial attitude is able to mediate the effect
of adversity quotient on entrepreneurial intention, (7) entrepreneurial attitude is able to mediate the
influence of need for achievement on entrepreneurial intention.
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INTRODUCTION

The poverty rate in East Java Province in
the first quarter of 2019 was 179,900 people
with a decrease of 0.48 percentage points. This
is due to the Village Fund granting of Rp. 27.3
Trillion since 2015. Various community empow-
erment programs in East Java including the
Village Fund program have been successful in
reducing poverty in urban and rural areas. Al-
though the East Java Provincial Government’s
efforts in fighting poverty have had results, it is
indeed not yet optimal. It is because the popu-
lation in East Java is still above the national
poverty rate-0.96% in percentage. The percent-
age of poor people in East Java in March 2019
was 10.37% while the average percentage of

the national poor in March 2019 was 9.41%
(BPS Data, 2019).

In 2014, the Government raised the price
of Premium Petrol gasoline by 31% and Diesel
by 36% which resulted in an increase in prices
of almost all needs. It shows the still weak
family economic resilience in the Province of
East Java. It happens especially among vulner-
able poor households in East Java, so that when
economic changes occur even though they are
very small, they can become poor or may be-
come very poor. Harniati (2007) states that, in
their vulnerability, although the people still have
the ability to consume above the poverty line,
they still have great potential to fall into the
poor households. For households like these, a
social security system is needed.
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The Provincial Government of East Java is
committed to carrying out sustainable develop-
ment that is centered on the people, especially in
favor of the poor (pro poor growth) and gender
mainstreaming. Based on the Regional Long-Term
Development Plan (RPJPD), in accordance with
the East Java Province’s Development Vision,
“East Java is More Prosperous, Fair, Independent,
Competitive, and Moral,” and its mission, “More
Independent and Prosperous with the Common-
ers”. As well as in an effort to grow basic capital
development achievements, the government is
committed to improving and expanding the Pov-
erty Reduction Program which is realized through
the Other Road Program towards Independent
and Prosperous (Jalin Matra).

The problem of poverty as a whole is a
concern of the Provincial Government of East
Java, but in particular the government is now
observing an increase in the population of
women living below the poverty line as well as
the growing and acute conditions of poverty
that occur in households with female heads of
households. The phenomenon that is often
known as the feminization of poverty requires
special efforts in the context of handling it. In
order to deal with these problems, the Govern-
ment of East Java Province has designed a
program to deal with women’s poverty, espe-
cially for households with a Female Household
Head (Kepala Rumah Tangga Perempuan/KRTP)
through the Poverty Alleviation Feminization
Mitigation Matter Program (Program Feminasi
Kemiskinan/PFK).

The PFK program is not only a short-term
effort to provide assistance to KRTP, but also a
sustainable program in order to anticipate the
existence of poverty traps in KRTP. In 2019, the
implementation of the PFK Jalin Matra pro-
gram has a target with the number of KRW
8,275 in 415 villages in 219 sub-districts in 19

districts and 1 city. The recipients of the PFK
Jalin Matra Program must develop an entrepre-
neurial spirit so that the program can run as it
should to alleviate poverty in East Java.

Entrepreneurial intentions in general often
occur because of intentional acts or programs
such as the Jalin Matra program. Entrepreneurs
are required to pursue opportunities, enter new
markets and offer new products. Entrepreneur-
ial intentions can be interpreted as the process
of finding information that can be used to
achieve the objectives of forming a business
(Katz and Gartner, 1988). In general, the stron-
ger the intention to exhibit this behavior, the
better the performance in trying. Individuals
have a strong intention to have a business when
they feel the business has a great feasibility and
they have a desire to carry out business activi-
ties (Kearney et al., 2008). Intention captures
motivational factors that can affect a person’s
behavior.

Meanwhile, to be an entrepreneur, indi-
viduals must have an entrepreneurial attitude,
an adversity quotient, and a need for achieve-
ment. Entrepreneurial attitude includes aspects
that help individuals to take action-taking re-
sponsibility for self-study, career and life (Euro-
pean Commission, 2012; Mopangga, 2014). The
definition of adversity quotient according to
(Zaki et al., 2006) is an assessment that mea-
sures how a person’s response in dealing with a
problem to be empowered and makes it an
opportunity. According to (Sénchez & Sahu-
quillo, 2012), need for achievement is motiva-
tion based on emotions and goals related to
achievement. The need for self-achievement has
been linked to entrepreneurial behavior. This
motivational factor is an indication of how hard
they try and how much effort they have in
planning and implementing the entrepreneurial
behavior.
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Nurmawati (2017) states the results of her
research on the effectiveness of Jalin Matra on
Poverty Vulnerability Mitigation (PK2) in Ngroto
Village, Pujon Subdistrict, Malang Regency as
follows: 1) the effectiveness of the PK2 Jalin
Matra Program seen from the aspect of income
running less effectively, 2) the effectiveness of
the PK2 Jalin Matra Program seen from the
aspect of production has been effective, 3) of
the 477 target households registered in the
category of near poor households, so far those
who can obtain loans amount to 49 households
(10.27%) so that the implementation of the
PFK Jalin Matra Program seen from the aspect
of capital is not yet effective. For this reason, it
is necessary to consider increasing its effective-
ness.

Anonimous (2016) showed that the average
impact of the implementation of the PK2 Jalin
Matra program on increasing RTS income in the
study sites (Malang, Madiun, Jember and Sume-
nep) showed satisfactory results (63%). Achieve-
ment of the increase in income at the RTS is at
most between Rp500,000–<Rp1,000,000 (54%)
and less than Rp500,000 (42%) and only 4% has
reached Rp1,000,000–<Rp2,000,000. Thus,
most RTS are able to obtain additional income of
less than Rp1,000,000 which, if divided on aver-
age by four members per household, per capita
will only get an increase of less than Rp250,000
on average. Meanwhile, the East Java Province
poverty line in 2017 is Rp360,302 per capita per
month.

METHOD

This research uses a quantitative approach
with descriptive and explanatory research types.
The instrument used was a closed questionnaire
that had been tested for its validity and reliabil-

ity. The population in this study were recipients
of the Jalin Matra program in Batu City. The
Researcher distributed questionnaires using
Google Form. The sample in this study amounted
to 112 respondents with Slovin formula. The
sampling technique in this study is probability
sampling. The type used in this study is Propor-
tional Random Sampling where the samples in
this study were taken proportionally with ran-
dom sampling to determine the sample. To find
out how influence the adversity quotient (X1)
and need for achievement (X2), through entre-
preneurial attitude (Z) on entrepreneurial in-
tention (Y), this study uses Path Analysis and
Sobel Test techniques to determine the media-
tion between intermediate variables.

RESULTS

Based on the results of the descriptive
analysis of respondents, the age of most respon-
dents was in the range of 50–59 by 57.1%, the
last education of the most respondents was
junior high school graduates by 60.7%, and the
type of business that was chosen the most was
food business as much as 45.5%.

Based on the results of descriptive analysis
of each variable, the average total score of the
adversity quotient variable was 4.9. Therefore,
it can be concluded that the recipients’ adver-
sity quotient of the Jalin Matra program is
good. The average total score for the need for
achievement variable is 4.6. So, it can be con-
cluded that the need for achievement in the
Jalin Matra program is very good. The average
total score for the entrepreneurial attitude vari-
able is 4.07. Hence, it can be concluded that
the entrepreneurial attitude in the Jalin Matra
program is good. The average total score for
the entrepreneurial intention variable is 4.25.
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Thus, it can be concluded that entrepreneurial
intention in the Jalin Matra program is very
good. With the results of the normality test as
shown p-plot has follow the diagonal.

Path analysis in this study is used to deter-
mine the direct and indirect effects between the
independent variable (X1) adversity quotient
and (X2) need for achievement, intervening
variable (Z) entrepreneurial attitude, and the
dependent variable (Y) entrepreneurial inten-
tion. The path analysis coefficient consists of
two regression equations as follows:

Structure Equation I and II

In the first equation analysis, the regression
happens from variable X1 to variable Z and from
variable X2 to variable Z. In the second equation
analysis, namely regression from variable X1 to
variable Y, from variable X2 to variable Y and
from variable Z to variable Y. The results of the
analysis can be seen in Table 1.

These results indicate that the regression
in the first equation, X1 has a significant effect
on Z and X2 has a significant effect on Z. The
first structural equation model is formulated as
follows:

Z = ρzX1 X1 + ρzX2 X2 + ρzε1 

= 0.613 + 0.165 + 0.856

The effect of the path coefficient error can
be calculated as follows:

 =  =  = 0.856

These results indicate that the regression
in the second equation namely, X1, X2 and Z
has a significant effect on Y. The second struc-
tural equation model is formulated as follows:

Y = ρyX1 X1 + ρyX2 X2 + ρyz Z + ρyε2 

= 0.212 + 0.263 + 0.431 + 0.795

The effect of the path coefficient error can
be calculated as follows:

 =  =  = 0.795

The influence of adversity quotient (X1)
and need for achievement (X2) through entre-
preneurial attitude (Z) on entrepreneurial in-
tention (Y) is described as follows:

Blok I 
Path 

Coefficient t Sig. Blok II 
Path 

Coefficient T Sig. 
Adversity 
Quotient 

.613 7.855 .000 
Adversity 
Quotient 

.212 2.423 .017 

Need for 
Achievement 

.165 2.115 .037 
Need for 
Achievement 

.263 3.652 .000 

Dependent variable: Entrepreneurial attitude 
R Square: .517 
Adjust R Square: .509 
t table: 1.659 

Entrepreneurial 
Attitude 

.431 5.147 .000 

Dependent variable: Entrepreneurial intention 
R Square: .607 
Adjust R Square: .597 
t table: 1.659 

Table 1 Model Linear Regression Summary I and II

The influence of adversity quotient (X1)
and need for achievement (X2) through entre-



Dina Fitriya Maharani, Aniek Indrawati, & Thusy Tiara Saraswati / The Influence of Adversity Quotient, Need for
Achievement, and Entrepreneurial Attitude on Entrepreneurial Intention / JEE, Vol. 9, No. 1, March 2020, pp 9–16

13

preneurial attitude (Z) on entrepreneurial in-
tention (Y) tested with multiple tests has been
calculated. The results are shown in Table 2.

Table 2 Sobel Test Results

to the desire to do certain behaviors. Fishbein
and Ajzen (1975) mention that intention is a
component in an individual that refers to the
desire to do a certain behavior. The same thing
was also expressed (Sukmana, 2008) who says
that the intention describes the desire to do
something. Another opinion (Handaru et al.,
2013) who explains that intentions are things
that are assumed to explain motivational fac-
tors and have a strong impact on behavior. In
line with this opinion, (Vemmy, 2013) states
that intention is a part of an individual’s self
which is motivated by one’s motivation to act.
In another study, (Winne & Adwin, 2012) as-
serts that intention is the motivation of some-
one who consciously decides to exert effort to
carry out a behavior.

Firmansyah et al. (2016) mention that ad-
versity quotient in entrepreneurial attitudes is a
picture of how far someone’s performance in
facing challenges and solving problems in devel-
oping their business. A misfortune in a person
will encourage the individual to try to adapt to
every difficulty and demand flexibility of atti-
tude so that he can survive in unexpected situa-
tions in entrepreneurship (Chen, 2007). KRTP
recipients of the Jalin Matra Program who have
a high adversity quotient, surely, have the ability
to face adversity and are able to create oppor-
tunities from difficulties encountered to get
better results. It can help facilitate the continu-
ity of business development so that he will
more easily undergo the profession as an entre-
preneur because he has the ability to turn
obstacles into opportunities.

An individual who has the intelligence to
face obstacles is predicted to undergo the pro-
fession as an entrepreneur more easily because
he has the ability to turn obstacles into oppor-
tunities (Stoltz, 2007). Based on this descrip-

Variable t count t table 

 through Z on Y 4.276 1.659 

 through Z on Y 1.952 1.659 

DISCUSSION

Based on the linear regression output in the
first equation (table 1), the significance value of
the adversity quotient variable (X1) is 0.000 and
the need for achievement variable (X2) is 0.037,
which means it is smaller than 0.05 (sig ≤ 0.05).
The t-value of the adversity quotient variable (X1)
is 7.855 and the t-value of the variable need for
achievement (X2) is 2.115, with a t-table value
of 1,659. This means that adversity quotient (X1)
and need for achievement (X2) affect the entre-
preneurial attitude (Z).

Based on the linear regression output in
the second equation (table 2), it is known that
the significance value of the variable adversity
quotient (X1) is 0.017, the need for achieve-
ment variable (X2) is 0.000 and the entrepre-
neurial attitude variable (Z) is 0.000, which
means it is smaller than 0.05 (sig 

≤ 

0.05). The t-
count value of the adversity quotient variable
(X1) is 2.423, the t-value of the variable need
for achievement (X2) is 3.652 and the t-value
of the entrepreneurial attitude variable (Z) is
5.147, with a t-table value of 1.659. This means
that adversity quotient (X1), need for achieve-
ment (X2) and entrepreneurial attitude (Z) af-
fect entrepreneurial intention (Y).

A person’s tendency to do certain behav-
iors is called intention. Therefore, intention is a
component that exists in individuals who refer
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tion, the researcher can conclude that individu-
als who have the intelligence to face obstacles
will have the ability to capture business oppor-
tunities in entrepreneurship because they have
the ability to bear risks, are oriented towards
opportunities/initiatives, have creativity, are in-
dependent and are able to mobilize resources.
Therefore, it can be concluded that adversity
quotient in individuals have a relationship with
his interest in entrepreneurship.

Need for achievement is a desire to do
something better, be responsible, and dare to
take risks. From these desires, good entrepre-
neurial attitudes are needed such as always
behaving creatively and innovatively, thinking
about the impact of decisions taken and being
able to provide solutions to problems that oc-
cur. Ryan et al. (2011) argues that someone
with a high need for achievement has a desire
for challenging tasks that require abilities and
effort, and provides clear feedback about their
performance. The idea that individuals have
stable characteristics that influence them to-
wards certain behaviors or actions is the basis
of research on human motivation (Ryan et al.,
2011). The attitude itself has several objects
including certain people, places, things, events,
activities, mental concepts, cognitive orienta-
tion, lifestyle, or even a combination of these
categories (Robinson et al., 1991).

Attitude is the basis for the formation of
intentions (Wijaya, 2009). Ajzen (2002) attitude
refers to the extent to which a person has a
favorable or unfavorable evaluation or assess-
ment of the behavior in question this is con-
cerned with the action to become an entrepre-
neur. Regarding entrepreneurship, (Wijaya, 2007)
states that entrepreneurship attitude is a ten-
dency to react affectively in responding to the
risks that will happen or occur in business.

According to Theory of Planned Behavior
(Ajzen, 2005), entrepreneurship attitude is one
of the factors that shape a person’s intentions
and subsequently will directly influence his be-
havior. Therefore, an understanding of one’s
intention to entrepreneurship (entrepreneurial
intention) can reflect the tendency of people to
establish a business in real terms.
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